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Are you involved in managing your 
organization's data aggregation operations 
and/or budget? [Check all that apply]

Question #1
and/or budget? [Check all that apply]
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Yes, I am a knowledge manager

Yes, I am a publisher/editor
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Yes, I am an Executive responsible for aggregation 
and maintenance of quality content

Yes, I am in another role where I am involved in 
managing data aggregation and/or budget; 

however, my title is not listed.
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How many employees does your organization 
have?Question #2
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What is your organization's annual budget on 
Web data collection and monitoring?Question #3
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What industry are you in?Question #4
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Which statement below fits your definition 
of "Big Data" best?Question #5
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49%All of the external and internal web-based data
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Based on your definition above, what are 
the greatest challenges Big Data presents 
to enterprises?

Question #6
to enterprises?

22 45%Must devote significant manpower to collecting and 
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If you were to collect topic-specific headline 
news from 200 different sources, how long 
would it take you?

Question #7
would it take you?
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Does your company use Web-based data and 
content for its own purposes?Question #8

22

35

29 Yes
83%

No
17%

56

35

71

83

96

9© Connotate, Inc. 2011



How does your company leverage Internet 
information? [Check all that apply]Question #9
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How does your company collect Web-based 
data and content? [Check all that apply]Question #10
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How does your company know when new 
information is added to a Web source or when 
existing content is updated? [Check all that apply]

Question #11
g p pp y
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How You Know When a Web Source Has Changed
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Which of the following Web Data 
characteristics are important to your 
organization? [Check all that apply]

Question #12
organization? [Check all that apply]

22M
et

ho
d

19493%

350

35

29

th
is

 C
ol

le
ct

io
n 

129

166

93%

83%

67% 70%
250

300

56

35

m
pa

ni
es

 U
si

ng
 

126

126

150

200

71

83N
um

be
r o

f C
om

35

51

7%

0

50

100

96

N

Important Web Data Characteristics
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(transparency, targeted, etc.)
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What is the most important characteristic 
of Web data for your organization?Question #13

22194Source reputation
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If there was one kind of data that you could get 
from the Web that you are not monitoring or 
collecting today, what would it be?

Question #14
g y,
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How often would you want to collect this 
hypothetical data?Question #15
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Connotate, Inc.

For more information about this survey or to learn about 
the Connotate solution contact Connotate at:the Connotate solution, contact Connotate at:

Ph 732 296 8844Phone:  732 296 8844

Website: www.connotate.com
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